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Reasons for Success

GOOD RISK MIX
PROVIDER PARTNERSHIPS

PLANS TRUSTING THE ACA
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PLANS DOING THE RIGHT THING...
LOW PROFIT MARGINS...2-3%
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...\ 2014 Covered California Rates to Comparable

W 2013 Small Group Rates

Third Lowest CC
Silver Plan

COVERED

Cou nty Lowest CC
number of subsidy Silver Plan
eligible people

Anthem
PPO

Blue Shield
EPO

*317

HealthNet
HMO

°222

HealthNet
HMO

°242

HealthNet
HMO

°269

Second Lowest CC
Silver Plan

Blue Shield
PPO

*333

Anthem
EPO

°373

Anthem
PPO

*357

Blue Shield
PPO

°252

Anthem
HMO

*259

Anthem
EPO

°308

iser

Average of Three
Lowest Priced

Silver Plans

*337

*351
*346
*242
*253

°298

Average of 2013
Comparable Small

Group Plans

*334
*403
*340
*311
*362

*324

Difference Between Average
CCSilver Plans & Comparable
Small Group Plans

1%

-6%

2%

-22%

-29%

-8%
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Essential Health
Benefits

Ambulatory patient services

Emergency services

Hospitalization

Maternity and newborn care

Mental health and substance use disorder
services, including behavioral health "
treatment COVERED
Prescription drugs CALIFORNIA
Rehabilitative and habilitative services and
devices

Laboratory services

Preventive and wellness services and
chronic disease management, and Pediatric
services, including oral and vision care




Individual Market: It’s hard to compare 2013
Bananas to 2014 Apples

Medical Underwriting Allowed Guaranteed Issue
Risk Pools Multiple One

Thin Benefit “Gotchas” Allowed Standard Benefits
Essential Benefits Covered Not Required Required

1:3 Age Factor Limit No Yes
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The Dull Knives Come Out As Anti-Obamacare Forces Falsely Attack
Rick Unger
June 4, 2013

“At the end of the day, | am comforted that the best a critic of the
healthcare exchanges could come up with was a comparison between
the real prices published by Covered California and some teaser rates
posted on an Internet site that rarely hold up. This can only mean
that there was an absence of credible data to be used in criticism.

By any objective and legitimate criteria, the rates for purchasing
individual health insurance policies on the exchanges in California,
Washington and Oregon—the only price data available to date—are
looking very hopeful...and that is good news for anyone looking to
gain access to our healthcare system.”
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Keyword Testing

CALIFORNIA

Current Word/Concept New Word/Concept _

Covered California Be clear Covered California is designated entity
of the Affordable Care Act
Marketplace Marketplace (term used by feds) * Need best translation; feds use Spanish

term“mercado”

Health Plans Health insurance companies

Benefit Plans Health insurance plans Will continue to use metals

Catastrophic Plan Basic Coverage Plan Always include as bottom level

Assisters Certified Enrollment Counselors Enrollment Counselors as secondary
referrence.

Agents Certified Insurance Agents

Tax Credit Premium Assistance * Use until further testing

Rating Regions Pricing Regions * Use until further testing

Apples to Apples * Need Spanish equivalent
Multi-State Plans Multi-State Plans (MSP)

Benchmark Plan (hold)

Providers Doctors and Hospitals

Reduced Cost Sharing Plans Enhanced Silver Plan

We're first in the nation Delete use of this phrase Replace with languge that describes

Covered California as being a state
agency in charge of implementing the
federal Affordable Care Act in California

Individual Mandate Delete use of this phrase when discussing
tax penalty. When referring to tax penalties,
describe fully.




Research

CALIFORNIA

Qualitative Research
- Initial Studies with Consumers Receptive to Plan Purchase—
various languages (group interviews)

- Quasi-quantitative study with consumer
marketplace—data collection in 13 languages—individual depth
interviews—afforded rough check of provisional segmentation schema

- Key Words Research—assessed comprehension and acceptance
of possible solutions to health insurance communication conundrums
(group interview plus small scale surveys)

Quantitative Research
- Consumer Baseline/Segmentation Study—in field now, initial peek
at segmentation next week

- SHOP Baseline Study—in field next week
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SHOP Brochure - 5"x8" folded
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SHOP Brochure - 5"x8" folded
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Hoaw will th e SHOP help my business?
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SHOP Brochure - 5"x8" folded
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SHOP Brochure - 5"x8" folded
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Consumer Brochure - 5"x8" folded
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How Financial Assistance Works
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Estimate what type o

may be eligible for in 2014!

Number of
people in your
household

Ifyour annual
houzehold
income iz less

than

$15,860
$21.,400
$26,350
$32,500

$38,050

$

You may he eligible
for Medi-Cal
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ealth insurance you

If your annual
household
income i
between...
§15,860 - 45,960
$21,400 - 62,040
$26.,950 - 78,120
$32,500 - 94,200

$38,050 - 110,280

$

You may heeliginle
for Insurance with
financial help
tirough Covered
California*

Important Consumer Protections

As partof the federal health care law, the Affordable Care Act,
all newly sold insurance plans must meet certain requirenents,

including:

Increaeed Access to Health Insurance. Covered California
allows individuals and small businesses to shop for health
insurance online, in person or by phone. Covered California
will provide millions of Californians with access to a range of
affordable health insurance plans.

Affordable Coverage and Financial Support. Coverad
California will help individuals and families with low to moderate
incomes determine if they qualify for federal financial help that
will reduce the cost of health insurance, Many small businesses
also will be able to provide employee health insurance using.
federal tax credits to reduce premium costs. All will benefit by
Covered California bargaining with insurance companies to get
the best deal for consumers and small businesses.

Consumer Protections. All health insurance plans (except most
sold before March 10, 2010) now must cover you and your family
even if you have a pre-existing health condition such as diabetes
or asthma, Your insurance cannot be dropped if you get sick. You
also cannot he denied coverage if you make an honest mistake
during the application process.

Rate Increase Rules. The Covered California plans must
justify premium increases. Insurance companies are reguired
to spend 808 of premium dollars on quality health care, not

administrative costs like salaries and marketng.

Page 4

No Lifetime Limita. Insurers are not allowed to set a maximum
dollar amount they will pay for key health benefits during your
lifetime and they cannot set a ceiling on what you spend on any
given year. In addition, limits have now been set on the amount
you spend on health care per year.

Eeeential Health Benefits. Health plans must cover services that
fallinto these 10 categories of Essential Health Benefits:

= Ambulatory patient care

* Emergency service

* Hospitalization

» Maternity and newhorn care

= Mental health and substance abuse disorder treatment

= Prescription drugs

= Rehabilitation and habilitation services and devices

« Laboratory services

» Preventive and weliness services and chronic disease support
* Pediatric services, including dental and vision care

Preventive Care. All health plans must cover preventive care
and medical screenings like mammograms and colonoscopies,
aswell as services like breast-feeding support. contraception and
domestic violence screening, Insurers cannot charge copayments,

coinsurance or deductibles for such services.
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Consumer Brochure - 5"x8" folded
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Cover e California’s Small Business
Health Options Program (SHOP)
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What if I don’t want coverage?
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Consumer Brochure - 5"x8" folded
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Lead Generator, Single Fold, SHOP - 3.5"x8.5" folded
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SHOP Trifold Brochure - 3.5"x8.5" folded
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Consumer Trifold Brochure - 3.5"x8.5" folded
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SHOP Poster - 16"x20"

W
COVERED
CALIFORNIA

Covered Californta’s Small Eusiness “Gotthe information
Health Options Program (SHOP) will you need today!

male 1tsimple and more affo rdable
foryou to provide quality health
Irsu@nce to youremployees.

Side 1

6/6/2013

bl

COVERED
CALIFORMIA

pequeiios negocios podrmnofrecer necesita hoy!
varlas opclones de sequros de salud varad 7
bajo costo y de calidad. -

Side 2
(one of 12 different languages)

Entsrate c6mo los dueiios de iObtenga fa informacion que —

23

of 58



Consumer Poster - 16520

Yourdestinationfor N Seguros de salud m
affordable health care ..., de California

CALIFORRIA CALIFORMIA

iObtenga la informacion

Cove red California will male i geat s Covered California ke 2
que necesita hoy!

ttsimple and more affordable L - permitifE conseguirsegquros
for you to getquality health de salud de calidady recibir

Insurance and financial help. ayuda financierade una
formasencilla.

Side 1 Side 2
{one of 12 different languages)

6/6/2013 24  of 58



Tabletop Poster, SHOP - 8.5"x11"

6/6/2013
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Tabletop Poster, Consumer - 8.5"x11"

k ‘\".v:i

COVERED
LALIPSRHIA

L b -
N

YE 5! Please contact me
when it istimetoenrollin
Covered California.

Easel bacl
CoveredZA com

You maycontact me by:
MName

Addess
City
State ZIP
Q Email
Q phone

DM&” X% 224

Tear-off pad

Yeshn:Mayai =
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Paper Calculator - 8.5"x11"

Estimate what type of health insurance
you may be eligible for in 2014!

Number of If your annual
people in your household income
household is less than...

1 $15,860
$21,400
$26,950
$32,500

u oA W N

$38,050

4

You may be eligible
for Medi-Cal

COVERED
CALIFORNIA

If your annual
household income
is between...

$15,860 - 45,960
$21,400 - 62,040
$26,950- 78,120
$32,500 - 94,200
$38,050 - 110,280

¥

You may be eligible
for insurance with
financial help through
Covered Califomia®

* if you aiready frove offordable insurance from your empioyer or o govemment progrom fike Medicore or Medicaid you wil

ot be eigibfe for Covered Calfornia pians.

Source: UC Berkeley, The Center for Labor Research and Education

Front

6/6/2013

Version: fay 2013

What is Covered California?

Now that getting health insurance is a new national
requirement, the government has created a solution
that makes it easier and more accessible than ever
before. It's called Covered California, and it's a simple,

‘orward online mar where you can
compare and choose plans from established
insurance companies. Covered California is the only
place where the federal government will provide you
financial help for health insurance, based on income
and household size. Whether you need general
checkups, medical help for a pre-existing condition or
protection from an unforeseen event, Covered
California will let you choose a plan that meets your
needs and budget. Finally, Californians will be
covered and cared for.

How do | contact Covered
California?

You can visit us online at CoveredCA.com
or call us at 1-888-875-1142.

CoveredCA.com

‘Your destination for affordable health care

Back
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Door Hanger - 4.25"x14.5"
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Lanyard Cards- 4.25"x14.5"

6/6/2013

COVERED
CALIFORNIA

CoveredCA.com
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Pull-Up Screen, Consumer - 36"x78.5"

6/6/2013

Affordable
health care

CoveredCA.com |

Your destination for affordable health care

1-888-975-1142
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Tablecloth - 132"x96"

6/6/2013

/77270 rmax\os\

Your destination for affordable health care

Information

CoveredCA.com

e N

31 of58



Pop-Up Canopy - 10'X10'

6/6/2013

INFORMA

AFFORDABLE HEALTN CARE

CUIDADD D SALUD A TU ALCANCE
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COMMUNITY MOBILIZATION UPDATE
& TRAINING MODULES

EEEEEEE
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$37 million in grants through a
competitive grant application process.

The Outreach and Education Grant Program runs from July 2013 — December 2014.

e 5.\ COVERED
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OUTREACH AND EDUCATION GRANT PROGRAM

203 Applications were received requesting over $128,000,000.

48 S34 S3

Organizations Million Million
(over 250 subcontractors)

43 to reach individual Individual Market Place Small Business Health
consumers; Grants Options Program Market
5 to reach small Place Grants
businesses

e 1,3} COVERED
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OUTREACH AND EDUCATION GRANT PROGRAM

1 Indian
6 Trade, Tribe
Union,
Business
Associations

8 Health 5 Higher

Care

Providers Education

and Schools

25 Community
Based
Organizations

e ")) COVERED
ib CALIFORNIA 36  of 58



OUTREACH AND EDUCATION GRANT PROGRAM

43 Individual Market
Place and
5 SHOP Proposals

Estimated reach: 9 million
consumers and 221,000 small
businesses in all 58 counties.

Grantees will reach consumers in
13 languages: Arabic, Armenian,
Chinese, English, Farsi, Hmong,
Khmer, Korean, Laotian, Russian,
Spanish, Tagalog, and
Viethamese.

ﬁ # of SHOP
». Proposals

# of Organizations
Per Zip Code

1

2 Organization Type
s [l Lead Organization
; Il Subcontractor

Source: Submitted grant applications

e .\ COVERED
i/zb CALIFORNIA 37 of 58




OUTREACH AND EDUCATION GRANT PROGRAM

Individual Marketplace Grantees:

Access California
Services
$500,000

AHMC Health
Foundation
$500,000

Asian Pacific
American Legal
Center
$1,000,000

Bienestar Human
Services, Inc.
$500,000

CA State University
Los Angeles
$1,250,000

California Black Health
Network
$1,000,000

California Council of
Churches
$750,000

California Health
Collaborative
$940,000

California NAACP
$600,000

California Rural Indian
Health Board, Inc.
$300,000

California School
Health Centers
Association
$377,000

Catholic Charities of
California, Inc.
$859,000

Central Valley Health
Network
$750,000

Coalition for Humane
Immigrant Rights of
Los Angeles
$940,000

Community Health
Councils
$1,000,000

Council of Community
Clinics
$770,000

East Bay Agency for
Children
$425,000

Fresno Healthy
Communities Access
Partners

$760,000

Infoline of San Diego
County (2-1-1 San
Diego)

$1,000,000

JWCH Institute, Inc.
$1,000,000

e 1,3} COVERED
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OUTREACH AND EDUCATION GRANT PROGRAM

Individual Marketplace Grantees:

Loma Linda University
Medical Center
$990,000

Los Angeles County
Federation of Labor,
AFL-CIO

$1,000,000

Los Angeles Unified
School District
$990,000

Planned Parenthood
Mar Monte, Inc.
$694,000

Redwood Community
Health Coalition
$830,000

Sacramento
Employment and
Training Agency
$1,000,000

San Bernardino
Employment and
Training Agency
$750,000

Santa Cruz County
Human Services
Department
$500,000

SEIU Local 521
$1,000,000

SEIU ULTCW
$1,000,000

Social Advocates for
Youth (SAY), San
Diego, Inc.

$500,000

Solano Coalition for
Better Health
$250,000

St. Francis Medical
Center of Lynwood
Foundation
$750,000

The Actors Fund
$435,000

The East Los Angeles
Community Union
$980,000

The Los Angeles Gay
and Lesbian Community
Services Center
$1,000,000

The Regents of the
University of California
(UC Berkeley School of
Public Health)
$1,000,000

UC Dauvis, Center for
Reducing Health
Disparities
$1,000,000

United Ways of
California
$1,000,000

University of Southern
California
$500,000

e 1,3} COVERED
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OUTREACH AND EDUCATION GRANT PROGRAM

Individual Marketplace and SHOP Grantees:

()

COVERED
CALIFORNIA

Valley Community
Clinic
$250,000

Ventura County Public
Health
$700,000

Vision y Compromiso
$1,000,000

SHOP:

California Asian
Pacific Chamber of
Commerce
$600,000

California Association

of Non-Profits
$300,000

California Hispanic
Chambers of
Commerce
Foundation
$600,000

California Small
Business Education
Foundation
$500,000

Small Business
Majority
$1,000,000
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OUTREACH AND EDUCATION GRANT PROGRAM

Implementation, Monitoring, and Evaluation

Education messages will be the focus of the campaign.

* Use the on-line calculator for an assessment of possible subsidy levels available to the
consumer.

* Review plan choices and benefit levels.
» Encourage consumers to fill out “Contact Me” form.

Monitoring and Evaluation will be on-going.

« Grant Program Administrative System is the on-line monitoring tool that the Grantee will use
to submit event feedback and monthly monitoring reports.

* Field Monitors will “de-conflict” activities and events.
» Assessing feasibility and timeline of a formal evaluation.

e 1,3} COVERED
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OUTREACH AND EDUCATION GRANT PROGRAM

Gap Analysis

No gaps in proposals recommended for funding based on geography or targeted populations on a
statewide level.

« $3 million has been set aside to address any necessary future under-reached populations
and to expand funding for successful outreach and education strategies.

Provider Education Strategy — Next Steps.

« $2 - 3 million will be allocated for the next round of Outreach and Education Grant Application
funding.

« Focus will be on funding medical, nurse and other allied health profession associations. The
intent is to raise awareness of Covered California among the profession and encourage
incorporating consumer education into the provider practice.

« An update to this strategy will be provided at the June 20, 2013 Board Meeting.

e 1,3} COVERED
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m Community Outreach Network

COVERED
CALIFORNIA

‘ Ht" .

I W PRIVA
= UMPA

EHE
HE

- Advocacy
Group

Health Y et
(€13
Center

CULTURA
RGANIZAT|

Organizations not awarded grants may apply as an Assister Enroliment
Entity and/or participate in the Community Outreach Network.

6/6/20
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Grantee Training Module Overview

Day One

Affordable Care Act =1 hour, 45 minutes

Covered California Target Market — 45 minutes

Consumer Eligibility — 3 hours, 15 minutes

Total time: 7 hours, 15 minutes (Includes 1 hour lunch and two 15 minute breaks)

Day Two

Grantee Role — 1 hour, 30 minutes

Compliance Standards — 1 hour, 15 minutes

Plan Options — 2 hours, 45 minutes

Total time: 7 hours (Includes 1 hour lunch and two 15 minute breaks)

Day Three

Protecting Consumer Information — 1 hour, 15 minutes

Supporting Consumers Through Decision Making — 1 hour

SHOP -1 hour

TOTAL TIME: 3 hours, 30 minutes (Includes one 15 minute breaks)

TOTAL TIME: Content training and exercises (with breaks and lunches): 17 HOURS, AND 45 MINUTES

COVERED



Grantee Curriculum — Day 1

Duration Topic Estimates
Affordable Care Act ° Welcome & Introductions

1 hour, 45 minutes . : L
o ACA Introduction & Learning Objectives

o ACA Fundamentals
° Essential Benefits
o Exchange Overview & Covered California

° Overview of Tax Credits

o Coverage Available Under Covered California

Covered California Target Market o Introduction & Learning Objectives

45 minutes : . . .
o Basic Demographics of the Uninsured/Underserved Population
o Cultural & Linguistic Needs
o Motivations & Challenges

o Implications for Education, Outreach, & Enrollment Support

Consumer Eligibility o Introduction/Learning Objectives
3 hours, 15 minutes _
o Health Insurance Requirements
o Open Enrollment for Covered California
o Eligibility for Covered California
o Financial Help: Eligibility & Process
o Helping Consumers Determine Eligibility

o Eligibility Verification Process

TOTAL TIME: 7 hours, 45 minutes (includes 1 hour for lunch, and two 15 minute breaks)

(i)
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Grantee Curriculum — Day 2

Duration Topic Estimates
Grantee Role o Introduction & Learning Objectives

1 hour, 30 minutes . .
o Marketing Overview

o The Grantee Program
o SHOP

o Reporting & Monitoring Requirements

. Support Resources

Compliance Standards o Introduction & Learning Objectives
1 hour, 15 minutes - .
o Vision, Mission, & Values
o Code of Conduct & Ethics
o Confidentiality, Privacy, & Security Standards

o Conflict of Interest, Fraud, Waste & Abuse

Plan Options o Introduction & Learning Objectives
2 hours, 45 minutes

° Health Insurance Fundamentals

° How Insurance Works

o Insurance Options through Covered California

TOTAL TIME: 7 hours (includes 1 hour for lunch, and two 15 minute breaks)

(i)

COVERED



Grantee Curriculum — Day 3

Protecting Consumer Information o Introduction & Learning Objectives
1 hour, 15 minutes : . .
o Protecting Consumer Information Defined
o Who Must Follow the Privacy & Security Rules
o HIPAA Requirements for Covered Entities to Keep PHI Confidential & Secure

o When PCI Can be Used & Disclosed

o How to File a Complaint

Supporting Consumers Through o How to Identify a Consumer Need
Decision Making ,
Bnour o How to Propose Solutions
o How to Support & Close a Sale
SHOP o An Overview of SHOP
1 hour
o Health Insurance Requirement for Small Businesses & the Value of SHOP
o How SHOP Works for California’s Small Businesses, Including Eligibility &
Enrollment
o Commissions for Agents Who Enroll Clients in SHOP
o The Process to Enroll Individuals Who Waive Employer-Sponsored Coverage
o Small Business Tax Credits & Eligibility
o SHOP Financial Management
o SHOP Resources
TOTAL TIME: 3 hours, 30 minutes (includes one 15 minute break)

(i)
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Grantee Certification Exam Information
e

Certification Exam o The link to access the certification exam will be made available to Grantees at
the end of training for them to complete the exam.

Total Training Time: 17 hours, 45 minutes (includes lunches and breaks)

COVERED
CALIFORNIA

COVERED
CALIFORNIA



Materials to Accompany Curriculum

Each Participant will receive:

« Participant Guide — Comprehensive reference booklet containing
everything covered in the classroom training, as well as practice questions

and exercises.
« Copy of the trainer’s PowerPoint slides used during the training session.

« Job aids for quick reference — examples include Key Messaging Chart,

Important Contacts, Coverage Types

Following the training, participants will be required to pass an exam in order to
receive certification. Initial training will be supplemented with on-going updates

and communications as new information becomes available.

@ 49 of 58
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Feedback from Advisory Council Members

1. What was your overall impression of the training?
2. What did you like the most?

3. Were there areas of the training that lacked clarity and if so, what were

they?

4. On a scale of 1 — 5 how would you rate the effectiveness of the module

you received (1 = low; 5 = high)

5. How can we improve upon the training? (e.g. overall experience,

curriculum content, presentation, etc.)

@ 50 of 58
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ENROLLMENT ASSISTANCE
PROGRAM UPDATE




Assisters Program
Draft Proposed State Regulations

Summary of § 6658 Assister Fingerprinting and Criminal Record Checks

4 All Individual Assisters will be required to undergo fingerprinting and
criminal record checks.

4 Individual Assisters found to have a potentially disqualifying criminal
record will be:

» Given a copy of his or her criminal record

» Notified of the disqualifying offense(s) for the interim
determination

» Provided with information on how to request a written appeal

6/6/2013 52 of 58



Assisters Program
Draft Proposed State Regulations

Summary of § 6658 Assister Fingerprinting and Criminal Record Checks
(continued):

6/6/2013

O The Assister will have 60 days from the date of receiving the notice of a
potential disqualifying offense from the Federal Bureau of Investigation (FBI)
national criminal response to seek correction or provide additional information to
the Exchange.

O Upon receipt of additional information from the Assister, the Exchange shall
respond within 60 calendar days.

O The Assister will have 60 days from the date of receiving the notice of a potential
disqualifying offense from the California Department of Justice (DOJ) to notify
the Exchange and seek correction or respond to the DOJ report.

1 The fithess determination shall not be final until the DOJ has acted to correct the
state criminal response.

0 Upon receipt of the state criminal response from the DOJ, the Exchange within
60 calendar days shall provide the Individual Assister with a final determination.
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Assisters Program
Draft Proposed State Regulations

Summary of Section § 6662 Appeals Process

O Anindividual or entity may appeal to the Exchange in accordance with the requirements
of this section.

O The Exchange shall allow an applicant to request an appeal within 60 calendar days of the
notice of eligibility determination.

O The first phase of the Appeals Process includes an informal review by the Exchange.

O The Exchange shall make an informal resolution and provide a written decision to the
appellant within 45 calendar from the receipt of the appeal.

L The second phase of the Appeals Process is triggered if the appellant is dissatisfied with
the outcome of the informal resolution decision.

0 The appellant shall be allowed to present additional information to the Exchange and

upon consideration of all relevant information the Exchange will provide the appellant a
written/final decision.
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Introduction to the Navigator Program

6/6/2013

Covered California’s Navigator Program will provide public education and
enrollment assistance to consumers eligible for enrollment in affordable
health insurance plans.

Covered California will administer a competitive grant application process
to engage Navigator Enrollment Entities to provide enrollment assistance to
target populations.

Covered California anticipates awarding $5 million in Navigator Program
Grants in the winter of 2013. These grants will support enroliment efforts
from January 2014 through September 2014.

Covered California’s Navigator Program is one facet of the Assisters
Program; the other is the In-Person Assistance Program.
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AGENDA DISCUSSION
NEXT MEETING
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PUBLIC COMMENT




Marketing, Outreach & Enrollment Assistance Advisory Group Meeting
Covered California June 06, 2013

COVERED
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